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NEWS RELEASE

Saturday, 25 February 2006

SOUTH AUSTRALIA SHINES AT THE NATIONAL TOURISM AWARDS

Doubling its success from last year, South Australia last night won four national awards at the Australian Tourism Awards on the Gold Coast.

· Clipsal 500 Adelaide won the Major Festivals & Events category.

· Kangaroo Island SeaLink won the Major Tour & Transport Operator category.

· Seppeltsfield Vineyard Cottage won the Hosted Accommodation category.

· Murraylands Tourism Marketing won the Destination Promotion category.

Murraylands Tourism Marketing was also inducted into the Tourism Hall of Fame with a win in the Destination Promotion category for the third year in a row. Murraylands Tourism Marketing is the first South Australian tourism operator to be entered into the Hall of Fame.

Quality Houseboats from the Riverland also received a Commendation from the national judging panel for its entry in the Unique Accommodation category.

South Australian Tourism Commission Chief Executive Bill Spurr says this success at national level is a testament to the quality services and products that South Australia has to offer.

“All finalists at the Australian Tourism Awards were winners in the same category at State level, so South Australia was up against some tough competition from around the country.”

Mr Spurr says the awards play a vital role in recognising and promoting excellence in Australia’s tourism industry.

“The promotion of high quality standards and service across the industry will help to ensure a stronger and more profitable future for tourism,” he says.

“SA’s winners have set benchmarks in tourism and should be commended on their commitment to the industry as a whole. Their professional excellence will influence the way everyone in tourism conducts their business.”

Barbara Derham was also acknowledged among her peers for her outstanding contribution to tourism in South Australia.

The awards were announced at a gala presentation and dinner on the Gold Coast last night, attended by 1000 Australian industry operators and leaders.

For further information contact Julia Angove, Public Relations Manager at the South Australian Tourism Commission on 0434 473 900. Please note, Bill Spurr is in transit from 7.30am EST until 10.40am CST and is unavailable for interviews during this time.
Clipsal 500 Adelaide (Major Festivals & Events)

The Clipsal 500 Adelaide is Australia’s largest national motor sport festival. It is also known for its top-shelf entertainment and for creating a feeling of celebration right across the city. The event forms a round of the V8 Supercar Championship Series and has contributed $129.9 million to the state’s economy. 2005’s event set a new national motor sport attendance record, attracting 255,600 people.

Contact: Carolyn Francis on 0407 750 500 or visit www.clipsal500.com.au

Kangaroo Island SeaLink (Major Tour & Transport Operator)

SeaLink is a high profile tourism and transport operator and plays a pivotal role in the development of one of Australia’s iconic tourism destinations, Kangaroo Island. SeaLink operates two fast and luxurious passenger and vehicle ferries to Kangaroo Island and has a fleet of coaches offering tours, coach connections and shuttle services. SeaLink is also a ‘one-stop shop’ for holiday products and services on the Island.

Contact: Julie-Anne Briscoe on 0408 695 413 or visit www.sealink.com.au

Seppeltsfield Vineyard Cottage (Hosted Accommodation)

Seppeltsfield Vineyard Cottage is a meticulously restored, self-contained 1860s early German settlers cottage, operating as a bed and breakfast on a 25-acre property in the Barossa. With premium facilities and furnishing, guests are offered a high degree of personal service, and the seclusion of the cottage means that guests can have total privacy or choose to interact with the hosts.

Contact: Sharyn Rogers or Peter Milhimch on 0412 455 553 or visit www.seppeltsfieldvineyardcottage.com.au

Murraylands Tourism Marketing (Destination Promotion)

Murraylands Tourism Marketing markets the Murraylands as a tourism destination in locally, nationally and internationally. It uses innovative, creative and cost-effective methods to raise awareness of the region and increase visitor numbers including producing high-quality brochures and pamphlets, implementing strategic campaigns, and conducting media and trade tours.
Contact: Caroline Hood on 0419 856 936 or visit www.murraylands.info

Quality Houseboats (Unique Accommodation) – commendation only
Based at Blanchetown, Quality Houseboats operates a luxury “hire-drive” houseboat business. The company has registered its three large boats as “South Australia’s First Houseboat Ensuite Fleet”. Quality Houseboats has set high standards in houseboat accommodation, providing comfort and privacy while offering family and friends the chance to enjoy the Murray River.

Contact: Jim Murphy on (08) 8331 9248 or visit www.qualityhouseboats.com.au

For images of winners, contact Bianca Borrett on telephone 0401 998 247.
