[image: image1.jpg]TOURISM AWARDS

Australian

L
e
>
@
o)





Industry Brief: Winter 2007

SA BOASTS AUSTRALIA’S BEST CARAVAN PARK

South Australia’s Adelaide Shores Caravan Resort was named Australia’s best caravan park at the 2006 Qantas Australian Tourism Awards.

The local West Beach operation triumphed over top name tourist and caravan parks from around the country including Melbourne’s Big 4 Holiday Park, Big 4 Adventure Whitsunday Resort in Queensland and the MacDonnell Range Caravan Park in the NT.

Other South Australian operators to receive highly commended awards from the national judging panel include Seppeltsfield Cottage in the Barossa (Hosted Accommodation category) and Victor Harbor Horse Drawn Tram (Heritage & Cultural Tourism category).

Q&A WITH RON SHATTOCK

Q: Firstly, congratulations on winning the 2006 Qantas Australian Tourism Award for Tourist & Caravan Parks. What does winning this national award mean for you and for the Adelaide Shores Caravan Resort?

A: The winning of the National Award provided recognition of our staffs’ efforts in providing excellence in all aspects of our guests’ experience. The staff are elated at this win after 14 years of winning the State Award but unable to achieve the National. For me personally, I am delighted to have won the National subsequent to my announcement to retire in August this year. What a fantastic end to my 18 years at Adelaide Shores.

Q: You beat some stiff competition from the Whitsunday’s, Melbourne and also the MacDonnell Ranges in the Northern Territory. What is it that sets the Adelaide Shores Caravan Resort apart from these parks?

A: The competition has always been strong however we have chipped away at improvements and innovative ideas to gain the edge obviously needed to take out the national award. This has of course enhanced our service and facilities to guests to a level that we may not have been driven to if we were not participating in the awards. We were again this year up against previous national award winning Parks so our commitment to greater excellence paid off.

Q: To be eligible for the Australian Tourism Awards, you must win at a State level first. Why did you decide to enter in the first place – and what were the benefits of going through the process? 

A: We have won at State level for 14 years and been inducted into the State’s Tourism Hall of Fame three times. The decision to enter was to force us to look at our operation and if a winner, benefit from the recognition of the award by the traveling public.

Writing the submission requires in depth analysis of the business and over the years has enabled us to continually improve our guest’s experience which of course has resulted in fantastic word of mouth recommendations providing increased levels of bookings, revenue and profits.

Q: Has winning an Australian Tourism Award made it easier to market the business, and ultimately attract more guests?

A: The win and use of the logo has provided an additional and higher profile tool in the marketing of the business, and already guest numbers have grown, a trend which has us planning expansion of our accommodation and facilities. All of our future efforts will need to have us continue to meet the guest expectations of a nationally recognized property.

Q: Would you encourage others to enter the South Australian Tourism Awards? Why?

A: I would certainly encourage entry into the awards programme. Initially it requires an analysis of your business which provides a great platform to build your business.
In the early years this analysis revealed so many areas able to be improved and over the years we have built a much better organisation for staff and guests.

In addition to business improvement, winning or receiving a commendation which can be included in promotional and advertising collateral gives the intending guest a feeling of comfort that this property will meet their desires, and does build business.

Q: And finally, what sets a winning submission apart from its competition?

A: The submission provides the opportunity to explain your business and particularly innovative and unique aspects of your business, which the judges can evaluate against other submissions.

The judge’s feedback is invaluable, we take this on board and further fine tine our next submission content accordingly. The student programme is excellent in providing a student to add flair, layout and another set of eyes to review the content. 

