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TOURISM AWARD WINNERS REVEAL BENEFITS OF NATIONAL SUCCESS

For the second time in as many years, Murraylands Tourism Marketing has taken out the award for Australia’s best efforts in Destination Promotion. For Adelaide Hills Country Cottages, February’s awards night was also a familiar affair – the renowned Oakbank business has won the Hosted Accommodation category a host of times at both state and national level.
We spoke to Murraylands Marketing Manager Julie Bates and Adelaide Hills Country Cottages owners Steve & Mandy Adcock about the benefits of entering, and winning an Australian Tourism Award.

Murraylands Tourism Marketing
Murraylands Tourism Marketing (MTM) markets the Murraylands as a tourism destination locally, nationally and internationally. It uses innovative, creative and cost-effective methods – including high-quality brochures, strategic campaigns, and media and trade tours – to promote the region and drive visitation.
Q: Has winning an Australian Tourism Award made it easier to market the Murraylands?  

Yes, it’s certainly helped to put us on the map nationally. And it’s also helped to highlight the work we’re doing among stakeholders and operators – showing them that although our branding isn’t as strong as some other regions, we’re still punching above our weight. 

Winning at a national level has given us real credibility and generated a renewed sense of pride among those who are involved with the organisation. For our key funding sources, including local councils, it reinforces that their support is going to good use.

Q: Why did you decide to enter in the first place – and what were the benefits of going through the process? 

We were encouraged to enter three years ago (we’ve won at State level every year since and at national level for the past two years), primarily as a public relations and branding exercise for Murraylands Tourism Marketing. 

We really looked at the business and identified what we’d achieved in the past 12 months – which helped us to both communicate our quite considerable achievements and identify gaps in what needed to be done in the future. It was a great planning tool for the next 12 months. 

Q: Clearly you’ve beaten some pretty stiff competition to take out two national titles. Why do you think you won?

As one of 12 regions in South Australia, we work very closely on partnerships that benefit the Murraylands and the State. We actively encourage involvement with our neighbouring regions on the kind of borderless tourism marketing that consumers want. 

For example, we work closely with Fleurieu Peninsula and Limestone Coast to market the Melbourne-Adelaide touring route, and with the Riverland and Fleurieu Peninsula to create a total Murray tourism experience for South Australia. It’s a very conscious effort on our part to pool our money to create better resourced projects – and that’s what I think probably sets our awards submission apart.

Q: To win nationally, you must first win at State level. Would you encourage others to enter the South Australian Tourism Awards? Why?   

To enter at the State level takes a lot of time and effort: it’s not a five-minute job. It forces you to take a really good look at your business – which we all know is hard to do when we’re busy on the day-to-day. And that’s why the benefits are so great at the end of the process.

On another level, it’s been a fantastic exercise in terms of generating media coverage for the Murraylands: radio and print coverage both locally and nationally has been quite significant. 

Contact Murraylands Tourism Marketing on (08) 8539 1141 or visit www.murraylands.info
Adelaide Hills Country Cottages

After more than 24 years, Adelaide Hills Country Cottages remains family-owned and operated – and dedicated to luxury, personalised service. The property comprises five self-contained, secluded cottages on 83 beautiful hectares at Oakbank.

Q: Has winning an Australian Tourism Award made it easier to market the business, and ultimately attract more guests?

Absolutely! We work hard at "standing out from the crowd" and certainly when you can win such an award as this, it really gives us a wonderful platform to distinguish ourselves from others, and promote our point of difference.

An award of this caliber boosts the credibility of our overall promotion, which in turn enables potential guests to be confident in choosing to stay with us. 

Q: Why did you decide to enter in the first place – and have any facets of the business been improved as a result of going through the process? 

We entered our first tourism awards in 2002, as Steve's parents recommended that it was a good thing to do! We now totally understand what they meant! It is more than just entering awards and going through "the process." 

By disciplining yourself and answering the questions, it actually helps you to intimately understand your business in so many areas, and it identifies areas of both strength (where you are doing really well), or weakness that you may need to work on. Overall, it keeps you accountable to your vision and goals you have set out to achieve. This can only bring a positive outcome – to sit down and honestly analyse where you are going, and what you are going to do to be here for the long run.

Q: What sets Adelaide Hills Country Cottages apart from other hosted accommodation across the country?

We think that the settings and beautiful views that surround each cottage are truly spectacular.  Each cottage offers true peace and seclusion, with expansive country views of the Adelaide Hills – and we feel that this is one of our unique features.

The cottages have been designed with many luxuries, (spa baths, open fire places), and our efforts in achieving a very high standard in "attention to detail" is a high priority. We work really hard at putting ourselves in our guests’ shoes, and providing an experience well above their expectations.

We both love welcoming our guests to the property, and we ensure that they feel at home, from the minute they drive down our driveway. We also aim for our guests to experience life at its very best. The quality of our accommodation is especially important, but it is also our guests’ experiences whilst staying here, that we see just as equally important.

We live and breathe our motto ... not just a place to stay, a place to enjoy!

Q: Would you encourage other operators to enter the South Australian Tourism Awards? Why?

Most definitely! The way we viewed our business after going through all the questions, changed significantly. It gave us a renewed passion to improve our business in so many areas. Once the submission was completed, we could see a detailed profile of where we were at, and where we were heading.

We could also sense a greater enthusiasm to take our business to a new level. It was really exciting to see just what we had achieved in the previous 12 months, and then to set new and more challenging goals from there. We found we weren't just going through the motions of business day-to-day life, but we were more focused to see our goals come to pass.

We see the awards process as a kind of business coaching, keeping you accountable and challenging you to move ahead.

Q: And finally, what sets a winning submission apart from its competition?
Passion! If you truly enjoy what you do, it will most certainly reflect entirely through your submission. You must be passionate about your business and the tourism industry to have a successful submission.

Contact: Steve & Mandy Adcock on (08) 8388 4193 or visit www.ahcc.com.au
