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The priority for the Riverland is to increase visitation and length of stay from Adelaide

as well as key interstate and international markets. A focus on all parts of the visitor mix

are required: increase collaboration, growing events, creating new visitor experiences,

and supporting operators. For more details refer to 2025 RVS at tourism.sa.gov.au
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REGIONAL EVENTS
24+ 4 $35,000
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NEW REFURBISHED TOTAL OCCUPANCY
ROOMS ROOMS ROOMS




