CLARE VALLEY

2022 ACTUAL

Building off the region's strong self-drive visitor market, the focus for the
Clare Valley is to encourage high spending interstate and international
visitors to stay overnight in the region. Developing sustainable and
commissionable nature-based, heritage, wellness and epicurean visitor
experiences and additional quality accommodation will be key. For more

details refer to 2025 RVS at tourism.sa.gov.au.
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approximate attendance of
over 19,000 across paid and
free events, over the 10-day
program was achieved.





