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REGIONAL PRIORITY

The main priority for driving future growth to the Barossa is to continue to increase 
overnight visitation from intrastate, interstate and overseas markets focusing on refreshed 
and new unique accommodation offerings and visitor experiences. While the region 
receives 3.5day trip visitors for every overnight visitor, overnight visitors deliver nearly two 
thirds of total visitor spend. For more details refer to 2025 RVS at tourism.sa.gov.au
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