outh Australian Tourism Commission
China Workshop Oct 2009
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WHY Wollongong & China?
ANORTH ASIA i China & Hong Kong

AWe had a very small Budget
AForecast was for Ol argest g
ACultural awareness through Buddhist Temple

AResearch supported our products, Aussie
Experience & open spaces

AOpportunity to showcase a new destination
AWorked with TNSW i Oton Wu to develop
_ANO PERCEPTION or IMAGE g
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Growth from where?

A Hong Kong, Shanghai, Beijing

A Guangdong Province
I Guangzhou & Shenzhen

A What products

I Day trips to build awareness
A Bald Hill Lookout i Blue sky, Blue Ocean
A Five Islands Brewery
A Nan Tien Temple
A Lavender Farm

A Educationali St udy Towurs with W

o .
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Some Results

A Strong relationships with TNSW and T/Aust

A Famils over 85 with over 350 agents/media
A $Millions of media exposure
A In Flight magazine China Southern to Qingdao

A Council increased commitment to tourism through
International results

A 5 new Hotel and attraction development i The Fly
A Visual appeal of the destination

A Growth of awareness
A Over 35,000 paxs through Brewery for lunch

A New self drive market through Grand Paeifi€ Drive =

—
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Experiences 1T What works?

A Grand Pacific Drivei 6 Bl ue Ocean R
I ATDP funded project

A Five Islands Brewing Company
A Famils and VJP -

Tou rl'.:s‘f'ﬁ

wollongong
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Other experiences in Market

A Bald Hill Lookout

A Nan Tien Temple

A Symbio Wildlife Gardens
A Dolphin Watch Cruises

| 'y 4
Tourdism

wollongong




Translated ltineraries

A ltineraries translated into Simplified & Traditional Chinese
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