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WHY Wollongong & China?
ÅNORTH ASIA ïChina & Hong Kong 

ÅWe had a very small Budget 

ÅForecast was for ólargest growthô 

ÅCultural awareness through Buddhist Temple

ÅResearch supported our products, Aussie 

Experience & open spaces

ÅOpportunity to showcase a new destination

ÅWorked with TNSW ïOton Wu to develop 

ÅNO PERCEPTION or IMAGE 



Growth from where?

ÅHong Kong, Shanghai, Beijing

ÅGuangdong Province

ïGuangzhou & Shenzhen 

ÅWhat products 

ïDay trips to build awareness

ÅBald Hill Lookout ïBlue sky, Blue Ocean

ÅFive Islands Brewery

ÅNan Tien Temple

ÅLavender Farm

ÅEducational ïStudy Tours with WôGong Uni pre 

Olympics



Some Results 

ÅStrong relationships with TNSW and T/Aust

ÅFamils over 85 with over 350 agents/media 
Å$Millions of media exposure

ÅIn Flight magazine China Southern to Qingdao   

ÅCouncil increased commitment to tourism through 
international results 

Å5 new Hotel and attraction development ïThe Fly

ÅVisual appeal of the destination

ÅGrowth of awareness
ÅOver 35,000 paxs through Brewery for lunch

ÅNew self drive market through Grand Pacific Drive 



Experiences ïWhat works?

ÅGrand Pacific Drive ïóBlue Ocean Roadô 

ïATDP funded project 

ÅFive Islands Brewing Company

ÅFamils and VJP



Other experiences in Market

ÅBald Hill Lookout

ÅNan Tien Temple

ÅSymbio Wildlife Gardens

ÅDolphin Watch Cruises 



Translated Itineraries

ÅItineraries translated into Simplified & Traditional Chinese


