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NZ Market Overview 

•   Australia’s largest inbound market (1M+ visitors last year) 

 
•   SA’s 2nd largest inbound market, by country (38K+ visitors last year) 

 
•   Av. length of stay in SA: 9.2 nights; Av. spend in SA per person: A$2000 

 
•   Top 3 holiday experiences: visiting a winery, self driving, nature/wildlife 

 
•   Top 3 holiday destinations outside Adelaide/Adelaide Hills: 

     Barossa, Murray River, Fleurieu Peninsula 

 
•   High online researchers & bookers (39%); 28% still prefer a travel agent  



Marketing Successes 

1. NZ Brand Campaign: 

 

• Returning Kiwi travellers as ‘SA Ambassadors’ 

• Reworked TV ads to include footage of SA 

 

• 5,000+ responses 

 

• Proven success at converting Kiwis to travel to SA 

     1 in 5 Kiwis are planning to travel to SA in the next 2 years 

 

• SA now ranks 3rd behind QLD and MEL in terms of desire and 

preference to travel (ahead of SYD). 

 

• SA ‘owns’ the Murray River & Wine & Food experiences in the mind of 

Kiwi travellers. 



2. SA Roadshow: 

 
•   16 Consumer & trade events across NZ 

 

•   1000 consumers attended, twice the expected number 

 

•   97 agents trained 

 

 

 

Marketing Successes 



3. My Kind of Place TV Series: 

 
•   2x episodes in South Australia 

• Lisa Chappell – Barossa & Houseboating 

• Eric Thompson – Flinders Ranges & Outback & McLaren Vale 

 

•   800,000+ viewers 

 

 

 

Marketing Successes 



Major Plans / Focus 2011/12 

1. Consumer: NZ Brand Campaign 

    
• Continue to use Kiwis as ‘SA Ambassadors’ 

 

• Move Kiwis from desire and awareness to actively planning and 

booking a holiday to SA 

 

• Strong Digital campaign to underpin TV 

 

• Paid Search campaign 



Major Plans / Focus 2011/12 

2. Trade: ‘SA Experts’ Training Program 

 
•   Currently 15 qualified ‘SA Experts’ across NZ 

 

•   Annual sales targets & refresher training modules 

 

•   Sold over A$130K in travel to SA in 2010/11 

 

•   Brilliant Blend weekend 

 



  

Trade 

Key messages: 

•   Noticeable ‘re-engagement’ with Australia by wholesalers 

    

•   For bookings, Internet still #1, but retail chains regaining some ground  

 

•   28% of Kiwis still prefer to book SA via an in-store travel agent    

    

•   All 4 major wholesalers produced hardcopy brochures that included SA 

 

•   4 key wholesalers: 

  GO Holidays, House of Travel, Infinity Holidays, Air NZ Holidays 



#1 Opportunity for You in NZ  
 

Digital Marketing: 
 

1. Southaustralia.com website:  

 Ensure you are bookable via www.southaustralia.com  

 
 

2. SATC NZ e-newsletters & E-Blasts: 

 Quarterly, to trade & consumers 

 More regular specials/deals/updates 

 
 

3. SATC NZ Facebook page: 

    www.facebook.com/ilovesouthaustralia 

 Dedicated to sharing stories & information about SA amongst Kiwis  

 
 

4. Your Website: 

 Invest in improving your website & search engine ranking using Google 

Adwords 

http://www.southaustralia.com/
http://www.facebook.com/ilovesouthaustralia


SATC NZ E-newsletter & E-Blasts 
 



SATC NZ Facebook Page  
 



1. Text ads that display on Google results pages, when a user is actively 
searching for your product or a related term. 

  
  

Paid Search/Google Adwords– What are they?  
 



1. We choose search terms that we’d like our ads to be displayed against 

 e.g. ‘south australia’, ‘adelaide’, ‘australian holidays’ etc 

 

2. We specify the ad copy that we’d like to display 

 e.g. 

 

 

 

3. We specify the landing page a user will be taken to if they click on our ad 

 e.g. http://www.southaustralia.co.nz/adelaide  

 

 

4. We choose the maximum amount we’re willing to pay per click (our ‘bid’) 

 

 

5. We set a maximum amount that we’d like to spend, over a certain time 

period (our ‘budget’) 

Google Adwords – How does it work? 

http://www.southaustralia.co.nz/adelaide


Traffic Sources from Google Analytics (01/01/2011 - 31/08/2011) 

Google Adwords – How SATC NZ uses it? 



EXAMPLE: Search: Houseboating Murray River 



EXAMPLE: Search: Adelaide 



Benefits of Paid Search to YOU! 

• Reach people when they are actively searching for relevant 

terms 

 

• Gain exposure on search terms where your website has no 

natural ranking (would not normally appear) 

 

• Control the message and landing page we send people to 

 

• Cost-efficient and accountable marketing (You can see 

results quickly) 

 

• You can quickly rotate ads to reflect seasonal and/or 

campaign messaging 

 



Google Adwords – How can you use it?  
 

1. Create a Google Analytics Acct – It’s FREE! 

2. Look at what your most searched keywords are – these will become your 

search terms that you want your ads placed against 

3. Contact PHD Australia and trial Ad words for a week or so, that’s how 

long it will take to see results and ROI. 

 

Visit: www.phdaustralia.com.au  

 

4. Build your Paid Search campaign as required, adding in and changing 

keywords. You need to ensure your business appears when users are 

searching for relevant terms. 

 

Who’s doing it? 

• Start searching your competitors to find out! 

 

http://www.phdaustralia.com.au/


…shopping in Adelaide …at Victor Harbor 

…at Cleland Wildlife Park 

Top 20 Most searched keywords 

      (in order) 



Most Visited Regions 
      (in order) 

 

 1. Adelaide 

 

 2. Adelaide Hills 

 

 3. Barossa 

 

 4. Murray River 

 

 5. Fleurieu Peninsula 

 

 6. Clare Valley 

 

 7. Flinders Ranges & Outback 

 

 8. Limestone Coast 

 

 9. Kangaroo Island 

 

10. Yorke Peninsula 

 

11. Eyre Peninsula 
…shopping in Adelaide 



Top 10 Most Popular Activities 
        (in order) 

 

 1. Shopping 

 

 2. Visiting wineries 

 

 3. Self driving 

 

 4. Nature/wildlife 

 

 5. Day tours 

 

 6. River cruise 

 

 7. Outback  

 

 8. Shows/Festivals 

 

 9. Rail travel 

 

10. Houseboating 

 

…at Semaphore 



Thank You  

&  

Questions  

 
 



SATC NZ Contact Details 

Jane Wilson 

Regional Manager 

jane@satc.co.nz 

 

Stacey Cant 

Marketing Executive 

stacey@satc.co.nz 

 

Our Office 

PO Box 1666, Auckland 1140, NZ 

Tel:  +64 9 368 5381 

Fax: +64 9 368 5380 
 
www.facebook.com/ilovesouthaustralia 
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